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Reforc the 
Federal Communicatinns Commission 

Washington, D.C. 20554 

In the Matter of 1 
1 

Rules and Regulations Iinplemcnting the 1 C'G Docket No.  02-278 
'l'clepl~one Consumer Protection Act of 1 ')91 ) C ' G  Docket No. 92-90 
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COMMENTS OF LSSi  C.'OHP. 

LSSi Gorp. ("LSSi"). by its altoi-neys. respectfully submits thesc initial comments 

iii I-esponse to [tie NPRM,'  issued on September 18, 2002. i n  the above-captioned procecding 

regarding the technical feasibility o f  FCC itiiplcmentation ( i t  a national do-not-call database 

I .SSi is the iiation's leading indcpcndent provider O F  directory assistance database 

services. I.SSi builds, niarkels and supports ad\.anccd naticinal and international directory 

database soli lt inns for directory assistance service providers and corporate clients. I S i  also has 

a growing Internet presence with its e-business support sewiccs. LSS i  is an e-commerce enabler. 

permitting companies engaged in on-line commerce to p c r f h i  extremely fast, up-to-date credit 

cliccks and identity verifications to speed Lrainsactions and inlprovc customer service. 

ILSSi's corporate headquarters iirc in Edison. Ncw .Ic~-sey. with development resourccs 

and data centers in Morrisvillc. Noi.tli C'arolina: Waynesboro. Virginia: and Innexin Tcrine, 

Italy. ' fhc 1,SSi team boasts the mos1 capable iridcpendent conccntr;ition o f  database 



in;inagcmcnt skills available loday. As  a result, LSSi has been an innovator devcloping crucial 

ailv;rncennents i n  dircctory assistance and database nianagcinent. 

INTRODUCTION AND SUMMARY 

On Ilcccrnber 20, 1901. Congress passed the Telephone Consumer Protection Act,’ 

designed to prolcct c~nsu iner  privacy and prihlic safety through restrictions on uiisolicited 

xl~~crtisi i ig usiiig telephones aiid I‘Hcsiinilc inachines.’ The Federal Communications 

C:omnnission (“FCC” o r  “Commission”) uas charged with implementation of the ‘TCPA. Among 

its many provisions. the TCPA specifically nulhorizcs the Coinmission to “require the 

estahlishmcnt and operation o l a  single national database to compile a list of telephone numbers 

of rcsidential subscribers who object t v  receiving telephone solicitations.”‘ These comments 

address the Cominiseion’s request for inforniation on the technical Ccasibility o f  such ii coiirsc of 

action. 

In initially designing rules to implement the TCPA. tlnc FCC declined to create a national 

do-not-call database.’ ‘l‘he Coinmission concluded that “[a] national database would be costly 

and difficult to  establish in  ;L rcaron;ibly accurate form.’” atnil that such a database would not be 

“ a n  eflicient. eflectivc or cconomic incans o t  avoiding unuaiited telephone solicitations.’” ‘[he 

”Tclcphone Consumer I’rotection Act o t  l 9 W .  Pub. L. No. 102-241, 105 Stat. 2394 (1991). 
c . r ~ / ~ f i r r l i r /  47 II.S.C‘. 4 227 (“I(’PA’’). 

’ Scc N P R M  11 2.  

’ 47 1J.S.C:. $; 227(c)(3). 

‘ Repor1 ;ind Order, R i t I c ~ ~ r  (md Kqulatioii,u lnzplrviiivilin,q IIIY K‘P.4 of 1991. CC Docket No. 92- 
00.  7 FCC‘ Rcd X752. 8760-61. 14- I5 ( 1  992) (‘“PA Ortlcr‘.). 

‘’ ‘rC‘i’A ~ I d c ~ .  1 I 4. 
7~ 

K‘lJ.A Orticr 11 15.  
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('ominission instead opted for implementation o f  company-specific do-not-call databascs, 

reqiiiriiig cach company engaged i n  telemarketing to develop inid maintain a lis1 of consumers 

thal 11x1 req~icsted not to he contacted for telemarketing purposes.' Such a program shields 

consuincrs ii-om repcat telemarketing overtures from entitics that contact them, but fails to cnable 

consumcrs lo more generally insulate thcinselves from telemarketing even i f  that is Lhc 

individual coiisiimer's desire. 

I n  the decade since implementation oi'the TCPA, both telernarkcting practiccs and 

databasc tcchnologies havc changed significantly. 14s the Commission's NPRM notes. as many 

as I04 million telemarketing calls are madc to consumers and businesses cvery day. 

Icchnoloyies. including autodialers. predictive dialers and l a x  broadcasters, currently enable 

imoi-c telemarkctcrs to reach more consumers morc often than ever before."' Current rulcs, while 

npplicablc t u  these new technologies, often fail to stem the tide of solicitations." As the 

C'ommission's NPKM ackno\xlcdges. this proliferation o f  marketing tcchniques has increased 

consumer dissatisfaction with the current regulatory regime governing telemarketing pracliccs. 

(1 Ncw 

12 

Sirnult;ineously, the database management industry has evolved to employ cutting-edge 

technologics, like Interactive Voice Response ("IVI?'). i n  order to galhei-, maintaiii and utili7.e 

large amwnls of data cfficicntly and Inexpensively. I S S i  has consistently been a vanguard or 
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tlic industry's evolution, granting i t  an important and unique perspective on the Commission's 

Imposed COUJSC of action in this proceeding. 

In its NI'IIM. the Cornmission notes that, i n  the last t w  years alone. the FCC:'s 

('oi iscinier i d  Governmental Affairs Hurenu has  received over 26,900 TCI'A-rclnted inquiries 

i ind over I I .OOO coinpliiinls about tclemarkrling practices. 

ptiitcst area of complaint received by the Commission, aficr only hilling and service r a t c ~ . ' ~  In 

rcsponsc to the cnnccrns expressed by consu~iicrs, inany slatcs have implemented or are 

cnnsiclering regulations to es~ablisli statewide do-not-call databascs. l 5  Likewise. (lie Federal 

I m d e  Cnmmission ("FTC") has proposed the establishment of a national do-not-call database 

iindcr its Tclcmarkcting Sales Rule." IJnfortunatcly, these efforts may not fully address 

coiisuincr concerns about teleinarketing: Shtewide do-not-call lists are inherently incomplete 

froin a national perspective and result ill significant duplication of effort. The FTC's proposed 

cl;ltahasc, while conceived as national i n  scope. \wuld exempt telemarketing in key industries, 

includins tclecoininunications. banking and insurance. 

13 Telemarketing is the second 

As a rcsult of consumer concerns ovcr privacy, as ~ w l l  as new practices a id  

tccllnological developments i n  the industry, the Chinniissioii seeks to reexamine its prcvious 

tlctcrlninalion regarding the desirability and feasibility o f a  national do-not-call datahase 

Wliether ii national do-not-call database is ciltima~cly iniplemcnted is a policy matter fnr the 

I-' N P R M  11 X 

" NPI<M 4 8.  

I 5  ,Six, NI'ICM '1 0, 11. 48 (presenting a list ofihose states that l iave cnactetl do-not-call regulations 
mid ii l is t  of Iliusc statcs that are cniiridcring such regiilalions). 

I /, Fetlcral 'I'radc (:orninission, Notice of Proposed I<iilcin;iking. Te/emJr&cii?lg ,(;(I/c>.Y Rule. 67 
Frcl. Rep. 4192 (Jai l .  30, 2002) ("FTi' NPRM"). 

3 



('oinmission to decide. However, any examination 01' the relevant factors must takc note of the 

advanceinenis in  the dntabasc managrment industry, including new and cost-effective data 

plhcriny, data manipulation ;md tlala access technologies. more fully described herein. Such 

advanccinenk should d a y  Commission conccrns ahout thc costs and feasibility of establishing 

anti  maintaining a national do-not-call database. 1 7  

DISCUSSION 

I .  lNNOVA~l.lON IN DATAMSE MANAGEMENT MITIGATES 
' f I 4 C  F<:C:'S PREVl0USl .Y  EXPRESSED CONCERNS 
'I Ihc Commission requcsts comment on the extent to which new techniques and 

Icchnologies i n  the database management industry mitigate its previously-expressetl conccrns 

r e g d i n g  the cost and feasibility o f  developing and maintaining a national do-not-call 

database. 

~ l i c  latest technological adv;tnces iii the industry. Database rcchnologics. such as those employed 

by l.SSi i n  thc inanagcnienl o f  its national directory assistance database, can be applied to permil 

thc datahaac adniinistrator tu develop. iniplenicnt and maintain a national do-not-call database 

w i t h  a minimum of cost and aggravation and a niaximum of sccurity and accuracy. 

I X  As ii leading pro\,idcr of databasc nianagcment scrvices: LSSi is fully familiar with 

A.  'l'cchiiologic;il Impediments to a 

In declining to implement a national do-not-call database in  1992, the Commission noted 
National Do-No-Call Database No Lotiger Exist 

1') Ihat technological impediments made such a database impractical. 

( 'oniniission found thal  "frcqucnt upilatcs would be rcquired Ianci] rcgional telemarketers would 

Specifically. the 



he l i irced to purchase a national database[.]"20 LSSi's long experience in the management of 

directory assistance databases demonstrates that  such constraints no Iongcr exist. As the leading 

independent provider of directory assistance database services, LSSi currently updates its 

databases automatically on ;I daily basis. and roulinely aggregates and disaygreyatcs regional and 

national data i n  order to permit its customers to acccss data unique to a particular subset o f  

suhscribers. including subsets based upon geographic regioii. 

I )  Frequciit updatcs are easily and nutomalically proccssed 

Most updates ofthe national (lo-not-call database may follow automatically from 

intc>rmalion that local exchange carriers and directory assistancc providers already receive i n  

order io provide up-to-date directory nssistance services. LSSi currently obtains updated 

disconnect information daily through feeds f r o m  its local excliangc carrier licensors. 'The 

naliunal do-not-cal I database could be constructed to accept ; ~ n d  process such updates as they 

come in. rcsulting i n  maximum datahasc accuracy on a continual basis. Area code changes 

could be implemented through similar automated procedures. However, because no mechanism 

currcntly cxists to track the inovcnicnt o f a  suhscriber hetwccn carriers, re-registration will be 

reqtiired where the subscrihcr changes telephone numbers o r  cmiers.  Such updates are easily 

acconiplishcd by means of an autoinatcd registration process such as that described below. 

A1tcrn;itivcly. carriers coulcl he required to provide data to cnable better tracking of subscribers 

LIS Ihcy niovc between carricrs. 

21 
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1,SSi's directory assistance source liles are automatically updated with assignment, 

disconnect and reassignment information each day with feeds received in a wide v;lriety of 

formats froin LSSi's many licensors, including every major tclecommunications provider in the 

llnitecl States. Proprietary I X i  software, using the hil l  capability of state-of-the-art synimetric 

processors. creates high-speed cl:ita-building engines of immense capacity to reformat and 

process this incoming data for optimal storage and maxiimm search speed. Optimized listings 

bcconie the active I,SSi on-line databasc. available to service inquiries. These techniques, as 

applied to disconnect information. lranslate wel l  into the context o r a  national do-not-call 

database and would enable the database administrator to process most updates automatically. 

I lowevcr. hcc;iuse carriers currently have n o  means ol'tracking subscribers as they move 

hclwccn telephone carriers, LSSi has no idea whether the disconnect of one carrier and the 

;issignment of onuthcr carricr relate to a single subscriber. Consequently, the data currently 

provided by the carrier does i n 0 1  permit a database administrator to ascertain whether to maintain 

the end user on the do-not-call list. U n t i l  such a mechanism i s  developed. subscribers musI 

reregister ever? time lhey change carriers or telephone numbers. Fortunately, such registration 

c:in be a simple matter. 

LSSi envisions a registration procedure along the lines of the following: the subscriber 

calls a tclll-lrce number that tcrniinates at a scalable h u n t  grntip of IVR ports. A scalable 

nrchitccttirc id lo\vs the tlatahnse administrator IO meet thc 1C'C"s pre-established design 

pat;inictcr-s liir peak usage. I he IVR voice prompts the subscriber to enter the telephonc number 

tha1 l i e  u~~iild l i ke  listed in or removed from the do-not-call d;itabase and compares that number 

tn the A N I  I o ~ ~ t c d  by Lhc ca l l .  Rotary dial subscribers would be processed using voice 

~Ccogllitil~n IKllilology instead of touch-tnnc inpiits. Once Ihc subscriber is verified. the 1VR 

7 



processes registration and/or updates to the subscriber’s database information, including, for 

cx;iinplc. number ofatternpts, date and time ofregistration/update, ANI, the subscriber’s dual- 

tone multi-lrequency or voice recognition input, and the subscribcr’s preference for receiving 

~c1em;irketing calls. I t  is a simple matter for the database administrator to process more spccific 

ciillcr preferences including, lor example. type orc;~lls prohibited and time of day Tor 

solicitations. ‘I’he 1VR also prompis the subscriber Lo check the status of her telcphoiic number 

within the national do-not-call dat;ibase. 

Wliilc “nearly one-fifth of all telephone nunibers change each year,”22 LSSi has designed 

its da ta  collection and processing system technologies to facilitate frequent updates at a 

minini~im o l c o s t  and effort. Morc importantly. such updates follow automatically from 

information that LSSi alread!. receives in its capacity as an independent directory assistancc 

scrviccs lprovider, requiring no additional effort o n  the part o l the  subscriber. In similar fashion. 

disconnect and area code uptliitcs to tlic national do-not-call database could be aiitomatically 

iiccomplished. Ilsing existing technology currently deployed by [S i ,  a simple re-registration 

pi-ocess. requiring no real usci- svpliistication could be easilq itnplcmented. A national do-not- 

GIII database modcled on thesc tcchniqucs would easily and cost elfcctively handle database 

updatcs. rcsulting i n  an cxtrcincly accurate database with a minimum of effort. 

2 )  Datahasc technologies providc flexibility in outputs 

I SSi currently employs ad\,anccd systems technology to pcrmit a variety of access 

options to its directory assistance databascs, including the abil i ty of the user to manipulate data 

i o  producc a tailored databasc tor specific ptirposes. Access oplions that are already available at 

X 



LSSi for directory assistance data include a download of spccitic database infonnation. a 

databasc search for specific entry information. a tailored sort of specific database information, 

and vcritication of subscriber listing status. 'Thcse alternatives could be used to implemcnt 

restricted and varied access to custonicr do-riot-call data for  me by telcmarkcters. Teleinarketcrs 

could tailor database scarclics to rcturn rcsults for ii specific subset of'subscribers, including 

subsets based upoa NPA. N X X ,  state ofresidcnce o r  zip code. Regional telemarketers would 

thus be spared the nced to purchasc a national database, and both consumers and telemarketers 

alike would bcnctit from efficient database access. 

Morc spccifically, the rollowing access protocol could be uscd to maximize flexibility: 

~ C C C S S  to tlic national do-not-call database \vnuld be obtained by  aothorixd users through a 

common browser uacd to access a sectirc Internct login site. I S i  currently maintains secure 

lntcrnet sitcs for acccss to database information for both itsclfand its customers. I n  LSSi's 

crperiencc. ~ c c e s s  ofthis typc does not require Liscr sophistication and would bc appropriate to 

i i l l  types of telemarketing entities. 'The prospective user entcrs identifying information, which is 

checked against thc user daVabase. Once authenticntcd. the user is grantcd access l o  database 

information corresponding to the appropriate privilege level. I n  other words. law eiiforccmcnt 

officials and regulatory agents may be grantcd higher levels of acccss, than would telemarketers. 

Database management technologies could bc applied and used in the context o f  a national 

(lo-not-call databasc to allay the C~ommission's coiiccr~~s regarding frcquent updates and the need 

lor regional telemarkcters to purchase ii national database. Ikcausc such technological 

iinpcdiinents 110 longer exist, the Commission can proceed L \ i t h  the establishment o f a  national 

do-not-call database under the 'TCPA. 

0 



t3. 

In thc TCI’A Order. the Commission also expressed concern regarding the impact of a 

Privacy and Sccurity Concerns Ilavc Technological Solutions 

inalional do-not-call database on the protcction of consunier privacy, including whethcr tl~c 

confidentialily ofsubscribcrs having unpublished or unlistcd numbers could be 

Such privacy concerns, along w i t h  rclated conccrns rcgardiiig the security of registrants’ 

information, continuc to occupy the mind of the Commission today. 

cost-el-fectivc privacy and security technologics are currently available. Accordingly. the 

(~’oinrnission should conclude that teclinological solutions can protect subscriber privacy and data 

security. ‘I’hcsc issues, theref’ore, should not precludc FCC action lo establish a national do-nol- 

call database. 

24 However, efficient and 

In its role as directory assistance provider: LSSi is uncompromising in its protection of 

suhscriber privacy. ISSi employs technologies designed to exclude information pertaining to 

iinlisted or  inp published subscrihers from ils directory assislancc databascs to prcvent thc rclease 

of any such information. The Commission has recognized similar privacy concerns in  this 

pi-weeding;” howevcr. the issue is cumplicatcd becausc simply having an unlisted or 

tinpublished number does nu l  incan that a subscri her will not he conlacted by tclemarkcters. ‘l’he 

proliferation of niarkcting lists and the existence of autodialei-s means that any subscriber, listcd 

or unlisted. may be suh,jcct to unmcanted telemarketing calls. 

Tu the extent that an unlistcd subscrihcr wishes lo a v o i d  telemarkcting calls by 

regisicring her number with the database administrator. she can d o  so with a minimum oI- 

I O  



exposure. Specifically: while tlic subscriber's telephone number would required by the database 

oclniinistrator to ensiire registration i n  the national do-not-call database, name and address 

information would not be. As  previously dcscribcd, the registration process would require a 

simplc check of the subscriber's input against the ANI routctl by the call. Oncc confirmed, thc 

subscriber's nurnbcr would be registered in the database either with, or in  this case without, 

additional iclcntifying information. In this way the subscriber's privacy is protected to the 

maximum extent possible, while intormation released to teleinarketers regarding the unlisted 

suhscriber would be minimally useful. 

Security of its database incormation is also a matter that LSSi takes vcry seriously. To 

cinstire such security, the national do-not-call database could be replicated in two divcrse and 

autoiiornous data centers in order to provide redundancy i n  the network, hilover capability and 

maximum availability to subscribers. Each data center could be connected via the l'acilities of a 

difl'erent local exchange carrier to a different Internet service provider. LSSi currently uses 

proprietary security ineasures to ensure physical and digital security of its directory assistance 

database system and its data from inalicious or inadvertent compromise. LSSi also builds 

;itlditiclnal rcchnology into its databases to assist in the detection of user fraud. The same 

techniques could hc applied to ensurc the security of the national do-not-call database. 

(iiven the privacy- and sccurity-related technologies tha t  are currently employed by 

t1;itabasc managers. thc FCC: should reel confident that proper protections are both available and 

cf'tcctivc. 

1 1 .  /I ~ ~ ~ ~ h l ~ l l S S l ~ ~ ~ N - ~ l ~ ~ ' E L O I ' I : D  NA~rlONA I, 110-NOT-CALL I h T A R A S E  
WOr!l .I~) ENSLIKE HIGHER [JTII . ILATION RATES 
'The Commission requests coinmcnt on whether and how its national do-not-call database 

\could uork i n  concert with any cventual I:TC-implemeintctl or -mandated national do-not-call 



? h database. 

proposiiig to modify i t s  'lelcmarketing Sales Rule to iinplemcnt additional rcstrictions on 

tclemarketers in order 10 bctter protect consumer privacy.*' Among other modifications, the 

l''l.(: exlil icitly proposed the crcation o f  a national do-not-call database.lX Unfortunately, the 

t ' l C ' s  authority docs not extend to certain industries, including banking, insurance; and 

tclccomtnunicatioi~s. 

inapplicable 10 important and numeroils industries involved i n  the telemarketing o f  goods and 

scrvices to consumers. 

On January 22, 2002. the PTC released its own Notice o f  Proposed llulemaking. 

21) A s  a result. any cvcntual FTC national do-not-call databasc would be 

The Commission may wish tn LISC its authority undcr the TCPA to complement the efforts 

o f  the I,TC to establish a nalion;il do-not-call database. 'I'he 'I'CPA grants the  Commission the 

authority to "require the establishment ant1 operation of a single national database to compile a 

l i s t  of telephone numbers ofrcsidential subscribers who ob,ject to recciving telephone 

wlicitalions. Signilicantly. the Commission's authority i s  not restricted to  a limited subset of 

industrics." Absent Commission action on th is  matter, the FT'C's proposed national do-not-call 

- 4 0  

" 'NPI<M 11 56 

Nolice of Proposed Rulemaking. l k lom~rke l in ) :  . S d r . v  Rulr, Federal Trade Comniission, 67 27 

Fed. Reg. 4492 (Jm. 30. 2002) ("FTC NPRM").  

t I'C' NPKM a t  4493. T h e  Commission should incite that LSSi  was and continues to he an  active ' X  

p;rrlicip;jnt ill i l l i s  proceeding hefore the FTC. LSSi's technical proposal for management of the FTC's 
Ii;itintial do-no-call  clalahase is coiisistenl with (hat proposed herein. S W  I,etter from E.P. Tierney. Vice 
Iprchidenl o r  Marketing, 1,SSi Cctrp., to Mr. David Torok; Slafr Atkmiey. Division of  Marke t ing  Practices, 
Fcdcral Tradc C:oininission (July 30, 2002). 

''',SW I 5  LJ.S.C 5 45(a)(?) 

"' 47 I1.S.C. 4 227(c)(3). 

i l While i t s  euthorily i s  not limited to a suhset of induslrics, the Commission previously applied 
i l s  rules onl) t o  coiiitiicrcial calls. TCPA Order. 7 FCC Rcd. a~ X773-74. 7 40. 
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databasc will he. at best, partially clt'ectivc i n  achieving its purpose. Companies i n  those 

industries that clo not fall undcr the PTC's authority engage i n  a significant portion of the 

lclcmarkcting of which consuincrs complain. Excluding those industries from regulation would 

be iinfirir to companies covercd by the FTC Act and confusing to consumers. It would also not 

(;IS intended) sten1 the llow of teleinarketing calls to those consumers that prefer to maintain their 

privacy. Should the Cominission determine that a national do-not-call database is warranted, it 

should endeavor to work cooperatively with the F I C  to ensure that the single national do-not- 

cal l  database will apply to the full cxtcnt oftlie FCC's authority to regulate telernarkcting under 

the I'C'PA, including rcquiring use of do-not-call data across thc full range of industries 

iclcinurkcting to consumers 

l icci iusc the eftectiveness of a national do-not-call database depends upon ease of 

rcgistration by subscribers and ease oT use by tclcmarketers. cooperation between the agencies is 

cssential. Simply stated, consiiincrs will not utilize a systcm (hat requires them to aclhcrc to 

differing registration policies. and teleinarkerers will find i t  difficult to comply with two 

divergent rc~uliitoi-y rcgimcs iis opposed to one. Thcrcforc. should plans for a national do-not- 

c a l l  database niove lbrward, in ortlcr to maximize use by both consumers and telemnrketers 

alike, the Chinmission and the FTC' should work cooperativcly to develop a single, ubiquitous 

n:itioiial do-not-call database and to address any apparent inconsistencies between their plans. 

111. ' I 'HE rcc SIiOCILD S E W  A N  ADM IN IST RATO R MI'I'H 

PROVEN DATA R A SF M AN ,A(; ch i  ENI- A u I L. 11.1~s 
Thc TCPA cnumcrntes several requirements that the Commission must follow ill 

Among these i s  the 32 adopting a national do-not-call dLtkibase, should i t  decide to do so. 

.'l 47 U.S.C. 6 227(c)(3)(A-l.) 

13 



rcquiremcnt h i t  the Commission "specify[] a lnethod by \+hich to select an entity lo adniinister 

Ihc 

objcctivcs, the Commission must ensure that the chosen database administrator is experienced i n  

the tielcl ol'd;ilabasc management. Seleclion of an experienced administrator will ensure that any  

cvcntu:il national do-not-call database will be successtul i n  implementation. execution, and 

maintenance. Such will encourage widespread use by conswncrs and ease of access by 

klemarketers. In short, the hiring o t an  experienced database administrator will enable the 

Coinmission IO achieve its oh,jectives. 

In order to cnsLire that any eventual national do-not-call database meet its 

'The success of any national do-not-call database will be determined, in part, by the extent 

t o  ivhicli sLich ii system is user-friendly. A registration process that involves numerous 

individual steps to r  the subscriber to follow will no1 be widely used and, thus, will fail to achieve 

ils purpose. I lowever, a user intcrlke that is quick. simple. and easy to follow, will lend itself to 

widespread pLililic use, generating efficiency savings for both consumers and telemarketers alike: 

a n d  uItini;rtcIy beneliting the public interest. Alternatively. the Commission could impose an 

ohligation to track information, including whelher a customcr wants to bc on or remain on the 

do-not-call database. on carricrs. 'The data could then be automatically updated by the database 

administrator i n  much the siiine nianner as directory assistance data is updated currently. 

-, 
" 17 I1.S.C:. 4 2?7(c)(3)(A). 
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CONCLUSION 

Tor  a l l  these reasons: the Commission should (i) rccoynize that technology has mitigated 

its previously-expressed concerns regarding the feasibility and cost of a national do-not-call 

database; (ii) seek cooperation with the FTCl in any eventual national do-not-call database; and 

( i i i )  choose ii tlniabase administrator with experience in thc l icld of database managemenl. 

Respeclllil Iy eubmi ttcd, 

LSSi Corp. 
n A  A 

Patrick O'Connor (poconnor~!cinvcarv.dom) 
Gray Cary Ware & Freidenrich 1,LP 
1625 Massachusetts Ave.. N.W.. Suite 300 
Washington, DC 20036 
202.238.7700 
202.238.7701 fix 

Ih lec l :  Ikceinber 9. 2002 
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